1/17/2021 Topic: Discussion 3: Emotional Appeals in Magazine Ads

DON'T FEED ON WATER ALONE. .
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Next, a Purina dog food ad in People magazine:
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DISCUSSION TOPIC:

Analyze the emotional appeals in each of these full-page ads.

Make sure to consider how the ad is presented. Here are some possible topics:
How are images used? What images are presented and why?

What are the placement and size of words on the page? Why did the ad makers make
those choices?

What colors are used to create effects? What effects are they?

Can you classify each by the type of emotional appeal?

Can you connect the appeal to the target audience of the magazine?
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